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INCORPORATED 

Bobbie Brooks and all of its divisions have during recent months carried on an intensive and 
continuing program of styling innovation to add to our image of fashion leadership 
and excitement. Styling for young adults under the Bobbie Brooks and Robbie Rivers brand names 
is featured on the front and back covers of this report and on this page. Fashions for 
fall from our other divisions are shown throughout the report . . . including apparel for juniors 
and young women by Stacy Ames, Kelly Arden, Tammy Andrews, Nan-Leslie, Colebrook, 
Symphony, and Outer, Ltd.; and garments for children and pre-teens by Stretchini, Max Siegel 
Associates, and Shutterbug. We hope you will ask for and inspect our apparel 
in your favorite stores. 
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PRESIDENT’S REPORT 


After 15 consecutive years during which Bobbie Brooks set new records annually in net income and 
earnings per share, our Company lost money during the 12 months ended April 30, 1967. We are 
very disappointed, and we have taken steps to solve this problem as quickly as we can. 

Volume for the year set a new record of $126,680,000, with an acquisition offsetting a decline 
in junior sportswear sales. 

Our problems of the third quarter, when we lost $3,273,300 or 97 cents a share, continued into the 
fourth and final quarter and unseasonably cool weather in many parts of the country kept summer 
line volume from developing as well as indicated by early reorders. The result was a loss of $1,264,800 
or 37 cents a share for the year. 

Cause and Effect The principal problem of the year was the decline in sales of our important 
junior sportswear lines. Fashion changes in this field have been relatively gradual over a long period, 
and our product diversity previously enabled us to shift emphasis smoothly from one garment category 
to another with no disruption of sales growth or profits. 

Beginning last fall, there was a greater than normal shift in consumer buying patterns involving 
several of our major product categories. The extent of this change is indicated by Government reports 
that blouse shipments declined 35 per cent nationally in December of 1966 as compared with the same 
month in 1965. Sweater shipments were down 25 per cent, and skirts 7 per cent. 

Since we produce well ahead of the time that our garments are sold in stores and had planned on 
sales increases in product categories which did not sell well, we found ourselves with a large amount 
of excess merchandise. This meant markdowns, realistic inventory write-offs, and losses. 

I also believe that the years of success we enjoyed with our traditional styling made us too reluctant 
to tinker with a formula that was working well, and that we permitted our styling to become a little 
too conservative. 

Greater Flexibility Our primary thrust in seeking to resume our past pace of profit progress has 
been in three directions: 

1— We have made our entire organization much more flexible in tying production to demand, through 
changes in our styling concepts and through improvements in our planning and manufacturing 
techniques. The importance of our central Bobbie Brooks-Robbie Rivers brand name volume has been 
recognized by creation of a separate Bobbie Brooks Division headed by an executive vice president. 

2— The most extensive reorganization and strengthening of our styling and design staff in our history 
has now been effected, with special emphasis on the Bobbie Brooks-Robbie Rivers lines. 






3—A broad program of orderly diversification has been launched through a new corporate staff 
which is headed by an executive vice president and which includes a wide variety of top management 
talent. Its specific objective is to provide direct management and consulting services to our present 
independent divisions exclusive of the Bobbie Brooks Division, and to start new divisions. Two of these 
were launched during the past year. .. Shutterbug in the children's wear field, and Outer, Ltd., a junior 
coat and rainwear resource. We also started production of men's knitwear through an existing division. 

A Strong Resource Bobbie Brooks, by any standards, is a strong and aggressive apparel producer. . . 
large, efficient, capable of providing unexcelled service to stores throughout America. 

Our Company's total marketing force includes over 300 men and women working from 65 
sales offices in principal cities. 

We believe that American young women have purchased and are buying more garments carrying 
the Bobbie Brooks brand name than are sold under any other label by any other manufacturer. 

We have 6,250 employees. Our 24 Company-operated apparel plants are efficient, and are making 
good progress in terms of product quality and fast delivery ... further speeded by large automated 
distribution centers. The largest of these, the Bobbie Brooks Division national distribution center 
in Cleveland, was increased in size by 30 per cent during the past year. 

Products of our growing family of divisions may be found in as many as a dozen departments or 
more in larger stores, and nearly every apparel retailer in America is a customer of one or more of 
our divisions. 


Objectives Unchanged I do not want to forecast in any way at this time, since we have had a 
set-back, and can not be certain how quickly our improved styling and new product lines will be 
reflected in sales volume, or what the trend in consumer spending will be during the immediate future. 

However, I do want to emphasize that the experience of the past year has not changed our long-range 
growth and profit objectives in any way. 

Starting new divisions, opening new offices, improving our design and management strength and 
preparing for growth are expensive. We are continuing to make substantial investments of this type as 
required to realize maximum benefit from the opportunities we see ahead. 

Operating expenses have been cut wherever possible. Manufacturing schedules have been adjusted 
to minimize inventory build-up. Several projects involving large capital investments have been deferred 
to minimize increases in fixed expense and conserve management time for profit improvement and sales 
programs. The building to house our proposed national cutting center has been completed, but will be 
used for warehousing purposes for the time being. 


Good Opportunity Shopping for new fashions is a principal hobby of today's high school and college 
women, and is important to their careers and in their social activities. We are a leader in this market 
and have great strength in it. We have also become a principal factor in the children's and pre-teen 
markets, and in the rich market represented by career girls and young married women. 

I think the present period of adversity has sharpened our organization, and we are impatient and 
eager to start profits moving upward again. This job is not easy. However, we are beginning to see 
several bright spots, although we do not expect these to be reflected in results for the current first 
quarter. We do anticipate that the force of our many improvement programs will hopefully be 
increasingly apparent as the year progresses. 



July 21, 1967 


Maurice Saltzman, President 










Bobbie Brooks Division 

Our large Bobbie Brooks Division, which 
accounted for 56 per cent of the Company's 
total sales last year, has substantially adjusted 
its operations to conform to major changes 
in its young adult market. The key word 
in this program is flexibility. 

The new styling team of outstanding talent 
and reputation assembled during the past 10 
months includes design coordinators and design 
planners, market analysts and fashion forecasters, 
specialists in swimwear, sportswear, dresses, 
suits, coats and knitwear. We have begun for 
the first time to use free-lance European 
designers, and styling has been given top 
priority in our planning. 

Our objective is to make the highly respected 
and successful brand name images of Bobbie 
Brooks and Robbie Rivers even more exciting, 
not through revolution or untried methods, but 
through the addition of greater creativity in 
our fashion classics, improved quality, more 
imaginative use of color, and wider testing of 
new ideas in fabrics. 

Young women today buy not garments alone, 
but total "looks" of fashion . . . that is, 
wardrobes which enable them to reflect a 
specific image or expression of their personality. 
We have sought to make our coordinates more 
appealing by reducing the number of garments 
in each grouping, with each garment in a 
group able to stand alone in a young women's 
wardrobe, but also designed to be worn with 
and to complement other items in the group. 

Working with smaller groupings or collections 
inside each seasonal line of 350 to 450 styles 
gives us more flexibility in responding quickly 
to current trends, and greater variety in the 
number of "looks" we offer. Also, we require 
less inventory build-up in each group, so that 
we are in a better position to concentrate 
production on the more popular items. 

At the same time, treating each garment in a 


coordinated group as a separate which can 
also stand alone enables us to add more 
imagination and excitement to every individual 
item of apparel. 

Manufacturing management of the Bobbie 
Brooks Division has been greatly strengthened, 
so that more time and talent can be applied to 
new techniques and controls. Use of outside 
warehousing has been eliminated, to assure 
faster inventory turnover. Financial controls 
have been further tightened, and new and more 
sophisticated concepts of market research 
have been introduced. 

The Bobbie Brooks Division ... in terms of 
size, experience, and modern management 
talent ... is well-equipped to meet the 
changing needs of today's apparel market, and 
believes the many new programs of the past 
year can meet this objective. 

Our current lines fully reflect the 
reorganization of our styling and design staff. 
Buyers have been cautious, as might be 
expected, and shipments of Bobbie Brooks 
and Robbie Rivers apparel for fall are below 
those of a year ago, when we had a record 
first quarter. However, our new styling is 
attracting considerable interest, which we 
believe will continue to develop steadily. 

Corporate Staff 

Our growing group of independent 
divisions, exclusive of the Bobbie Brooks 
Division, was responsible for 44 per cent 
of the Company's sales during the past year. 

The corporate staff formed to help these 
divisions grow is made up of merchandising 
and design, marketing, manufacturing, financial 
and research executives with headquarters in 
New York City, near to the main offices of 
most of the independent divisions. 

Its formation means that each division now 
has available the full services of a consulting 
staff whose cost would be prohibitive to any 









single company of its size. In addition, the 
corporate staff provides many direct services 
to the divisions. These include market research 
and data processing, development of executive 
and sales training programs, centralized 
purchasing studies, property development and 
construction assistance, design and styling 
information, advanced computer programming, 
engineering and manufacturing support, 
management and sales recruiting assistance, 
coordination of advertising and promotion, 
exchange of information, and similar services. 


In addition to this back-up help to existing 
divisions, the corporate management team 
provides a scientific, practical approach to the 
development of new divisions. This type of 
staff back-up support is unusual in our industry, 
and is proving very effective. 

Stacy Ames 

Stacy Ames and its Kelly Arden, 

Tammy Andrews and Nan-Leslie Divisions 
continued to grow during the past year... as 
one of America's principal dress resources . . . 
with young, casual, understated but 
sophisticated styling for women from 14 to 40. 
Sales totaled approximately $23,000,000, up 
slightly from the previous year, with all brand 
names except Nan-Leslie showing gains. 

Nan-Leslie, whose styling has lacked concrete 
direction, has firmed up its image, targeting 
the young, affluent married woman and the 
high-salaried career girl as its market 
objectives. A complete line of double knits has 
been introduced for fall, and sales volume is 
increasing nicely. 















This could be a year of substantial growth 
for Stacy Ames if present trends continue, and 
we have very high hopes for this big division. 
Start-up costs for its 136,000 square foot 
cutting and distribution facility adversely 
affected results during the past year. However, 
the center provides capacity for greatly increased 
sales without a corresponding rise in fixed 
expenses, and profit margins could rise 
considerably during the next few years if sales 
gains continue. Stacy, with a marketing force 
of 77 persons including a road staff of 57, has 
well over 7000 accounts and a fine potential. 


Colebrook 

Colebrook formerly was the brand 
name sales outlet of our large Colebrook Mills 
knitting operation, and as such was principally 
a supplier of sweaters, with some sportswear. 
Last October it was split from Colebrook Mills 
and made into a separate division, with the 
responsibility of developing a much more 
diversified product line. 


A highly qualified president with a successful 
record in producing and marketing apparel for 
the career girl or young "missy" age group 
has been appointed and a new design team 
assembled. Colebrook will seek a strong, 
diversified sportswear image for girls in their 
20's with an emphasis on knits, and a trading 
up in price range and quality. A substantial 
investment has been made in preparing 
Colebrook for growth, and this year's holiday 
line will reflect its new image for the first time. 

Symphony 

Symphony, one of our newer 
divisions, doubled its volume to about 
$2,340,000 during the past year and continuing 
rapid growth is indicated. 

It features brightly colored, highly styled 
sportswear in a moderate to higher priced 
range for young women from 13 to 35 . . . 
pant-tops, shifts, pants, skirts, and two-piece 
sportswear sets. Knitwear and colorful 
screen prints have been added for fall. 















The field sales force has been enlarged, 
offices have been established in five major 
cities, the design staff has been strengthened, 
and space in the New York cutting and 
distribution facility will be doubled. 

Outer, Ltd. 

"The gas has been turned on 
and the flame shows signs of burning hot 
blue," the authoritative trade paper, Women's 
Wear Daily, stated in describing Outer, Ltd., 
our new junior coat and rainwear venture. 


Staffed by professional coat people, and 
launched only after careful study and planning. 
Outer, Ltd., features a high fashion look unusual 
in the junior all-weather coat field, a steady 
flow of new styling, and a price concept 
providing high retail markup. The first Outer, 
Ltd., line is for fall. It is already being offered 
through pace-setting stores in a hundred cities, 
and initial store and consumer enthusiasm 
is good. 

Stretchini 



Stretchini, a national leader in the 
production of stretchwear and other sportswear 
for girls from the age of 3 to 13, increased its 
volume to approximately $9,400,000 during the 
past year. Its line of basics is supplemented by 
"booster" products that enable stores to offer 
coordinated looks with relatively small 
inventories. 

Stretchini serves about 3000 stores, and is a 
major children's wear supplier in most of them. 
New sales offices have been opened in Dallas 



















and Minneapolis, and a training program begun 
for additional marketing people. 

Stretchwear is the ideal travel garment for 
children, and the increase in travel is aiding 
Stretchini's growth. It has an entirely new 
knitwear story for fall, with a machine-washable 
fabric guaranteed for a year, and advance 
orders indicate continuing growth. 

Max Siegel Associates 

Max Siegel Associates, a major supplier 
of dresses for girls ranging in age from babies 
to pre-teens, suffered from a soft market 
for children's dresses during its first 
year as a part of Bobbie Brooks, and had 
disappointing results. However, the trend to 
"mini" looks, tents, pantsies, and go-go outfits 
has now reached the children's level, and fall 
shipments and orders are at record levels. 

This division sells about 4000 customer stores, 
including department stores, nearly all major 
chains, and discount stores. Its distribution 
center is being made larger to permit shipping 



of seasonal lines to stores sooner, which often 
means larger reorders. The expansion replaces 
previous plans for a new distribution center. 

A California sales office has been opened, and 
the design staff has been strengthened to 
provide a more definite fashion image. Transfer 
of many operations to our New York computer 
center is under way and will improve efficiency. 
If the present level of sales is maintained, Max 
Siegel Associates could show worthwhile 
profit improvement during the current year. 

Shutterbug 

Shutterbug is an exciting, unique 
new supplier to the children's wear field. It 
features "a lot of high fashion, a little bit of 
basics." It sells in groupings or collections, not 
on a seasonal basis, but with new groupings 
introduced every six weeks. It features apparel 
that is "in" for any particular period. For 
example, it now has the "look" of a dress line 
but could easily shift to a sportswear look. 

Over a hundred large department stores have 
introduced the Shutterbug line, and it already 
has a thousand accounts in total. Four regional 
showrooms have been opened and more are 
planned. 

Colebrook Mills-Coronet 

Colebrook Mills, one of the 
nation's largest knitwear facilities, 
continues to be a major supplier to other 
corporate divisions, and is continuing to add 
customers. It also is engaged in large-scale 
knitwear research and development work for all 
our divisions. 

It has added a new cutting facility and a pilot 
plant for production of double knits, and is 
studying the setting up of a screen printing plant. 

After a relatively slow period, it is now 
operating at a record level. Part of the reason 
for this is the good start achieved by its new 
Coronet men's knitwear division, which in its 
two months of existence has received orders 
equal to its planned quota for the entire year. 
Entry into the men's private label knitwear 
field obviously opens new horizons for 
Colebrook Mills, which believes its sales and 








profit outlook for the current year is very bright. 

Bobbie Brooks International 

The Bobbie Brooks International 
Development Company has worked out 
licensing arrangements for production and 
marketing of Stretchini products by leading 
companies in Australia and Canada. 

Bobbie Brooks brand name licensing arrange¬ 
ments have been extended to include New 
Zealand and Argentina during recent months, 
with negotiations well along towards opening 
the British market for the Bobbie Brooks brand 
name. Several other licensing arrangements are 
in process and our established licensees in 
other countries are continuing their sales growth. 

Financial Activities 

Bobbie Brooks remains in a strong 
financial position, with working capital 
of $21,092,365 at the fiscal year-end. Current 
assets of $47,817,676 are in a ratio of 1.8 to 
current liabilities of $26,725,311. The sale of 
$10,000,000 in convertible debentures last 


summer at a 5% per cent interest rate provided 
adequate capital for current expansion needs 
and improved our working capital position. 

Dividends of 52% cents per share were paid 
during the fiscal year, with the final quarterly 
payment omitted following our third quarter 
loss. The first quarter dividend for the current 
year has also been omitted. Resumption of 
dividend payments, of course, must depend 
on future earnings. 

To Sum Up 

As the many programs outlined 
in this report indicate, Bobbie Brooks has 
reacted to the first real period of adversity 
in our history with new ideas, new projects, 
and an aggressive determination to overcome 
problems by action rather than wishful thinking. 

We are a larger, stronger, more efficient 
supplier than ever before, with styling and 
quality substantially improved, and with our 
product diversity increased by existing divisions 
and through the formation of new ones. We 
continue to believe that our opportunities have 
never been greater than they are today. 
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INCORPORATED AND SUBSIDIARY COMPANIES 

CONSOLIDATED STATEMENT OF OPERATIONS For the Years Ended April 30 



1967 

1966 

Net sales. 

. . $126,680,900 

$121,200,489 

Cost of goods sold. 

. . 94,427,315 

82,715,316 

Selling, warehouse, general and administrative expenses . . . 

. . 32,862,211 

27,845,294 

Interest. 

. . 1,315,548 

718,202 


128,605,074 

111,278,812 

Income (loss) before taxes. 

. . ( 1,924,174) 

9,921,677 

Federal and foreign income taxes—Note 4. 

. . ( 659,372) 

4,454,380 

Net income (loss) . 

. . ($ 1,264,802) 

$ 5,467,297 

Earnings (loss) per share (based on average 
number of shares outstanding)—Note 3. 

. . ($.37) 

$1.63 



CONSOLIDATED STATEMENT OF CAPITAL SURPLUS For the Year Ended April 30, 1967 


Capital surplus at beginning of year. $ 3,376,338 

Stated value of additional capital shares 

issuable for subsidiary acquired in 1963—Note 3 . ( 26,430) 

3,349,908 

Excess of exercise price over stated value of capital 

shares issued under stock option and purchase plans. 267,763 

Capital surplus at end of year. $ 3,617,671 


CONSOLIDATED STATEMENT OF RETAINED EARNINGS For the Year Ended April 30, 1967 


Retained earnings at beginning of year. $16,880,492 

Net loss. ( 1,264,802) 

Cash dividends. ( 1,754,843) 

Retained earnings at end of year . $13,860,847 


See accompanying notes to financial statements. 















































CONSOLIDATED BALANCE SHEET 


ASSETS 

April 30, 

1967 

April 30, 
1966 

Current Assets: 

Cash. 

$ 4,208,181 

$ 2,278,571 

Accounts receivable. 

19,474,210 

20,210,354 

Inventories, at the lower of cost or market: 

Raw materials. 

8,478,068 

10,598,618 

Work in process. 

3,930,737 

3,916,791 

Finished goods. 

8,879,674 

11,684,260 


21,288,479 

26,199,669 

Federal income tax refund. 

1,661,716 

— 

Prepaid expenses and sundry receivables. 

1,185,090 

1,385,289 

Total Current Assets. 

47,817,676 

50,073,883 

Fixed Assets—at cost, less accumulated depreciation—Note 1 

14,588,373 

11,448,807 

Other Assets. 

932,812 

485,830 


$63,338,861 

$62,008,520 

LIABILITIES AND SHAREHOLDERS’ EQUITY 

Current Liabilities: 

Notes payable—banks. 

Long-term debt—portion due within one year. 

Accounts payable. 

Accrued expenses and sundry liabilities. 

Estimated federal income taxes. 

$12,867,263 

384,226 

10,079,448 

3,394,374 

$13,676,514 

264,554 

14,000,849 

3,728,965 

2,478,938 

Total Current Liabilities. 

26,725,311 

34,149,820 

Long-Term Debt—Note 2. 

15,534,158 

3,968,406 

Deferred Taxes on Income. 

212,510 

285,649 

Shareholders' Equity: 

Capital stock—Note 3 

Authorized—6,000,000 shares—no par value— 
stated value $1 per share 

Issued and outstanding—3,388,364 shares in 1967 
and 3,374,245 shares in 1966 . 

3,388,364 

3,374,245 

Capital surplus. 

3,617,671 

3,349,908 

Retained earnings—Note 2. 

13,860,847 

16,880,492 


20,866,882 

23,604,645 

$63,338,861 

$62,008,520 


See accompanying notes to financial statements. 


















































CONSOLIDATED STATEMENT OF SOURCE AND APPLICATION OF WORKING CAPITAL 


For the Year Ended April 30, 1967 

Sources of Working Capital: 

Increase in long-term debt: 

Proceeds from sale of $10,000,000 5%% convertible subordinated 

debentures, net of related expenses. 

Mortgage notes. 

Proceeds from issuance of capital shares under stock option and purchase plans 

Applications of Working Capital: 


Net loss. $1,264,802 

Depreciation. 1,255,013 

9,789 

Additions to fixed assets. 4,394,579 

Cash dividends. 1,754,843 

Other items—net. 299,004 


Net Increase in Working Capital . . . 
Working Capital at Beginning of Year . 

Working Capital at End of Year . . 


$ 9,778,883 
1,565,752 
281,882 
11,626,517 


6,458,215 

5,168,302 

15,924,063 

$21,092,365 


See accompanying notes to financial statements. 


Notes to Consolidated Financial Statements 


NOTE 1 : FIXED ASSETS. 

Fixed assets are summarized as follows: 


1967 1966 


Land and buildings . . . 

. $ 9,515,440 

$ 6,747,601 

Machinery and equipment 

9,014,891 

7,970,126 

Leasehold improvements . 

. 2,040,239 

1,654,273 


20,570,570 

16,372,000 

Accumulated depreciation 

. 5,982,197 

4,923,193 


$14,588,373 

$11,448,807 


Depreciation charged to income amounted to $1,255,013 
and $1,015,118 for the years ended April 30, 1967 and 
1966 respectively. Provision has been made for federal 
income taxes deferred to future years as a result of depre¬ 
ciating certain fixed assets on an accelerated basis for income 
tax purposes. 

NOTE 2: LONG-TERM DEBT. 

At April 30, 1967, long-term debt consists of: 

5Va% convertible subordinated debentures— 


September 1, 1981 (a).$10,000,000 

4%-6%% mortgage notes with maturities 

to 1982 5,918,384 

15,918,384 

Portion due within one year. 384,226 

$15,534,158 


(a) Commencing on September 1, 1969, the debentures 
are redeemable at the option of the Company at 104% to 
March 1, 1970 with decreasing premiums thereafter. Semi¬ 
annual sinking fund payments of $300,000 each are required 
from March 1, 1970 to March 1, 1981. The debentures are 
convertible into capital shares at $37.50 per share, subject 
to adjustment in the event of certain changes in the Com¬ 
pany's capital structure. Accordingly, a maximum of 266,667 
shares are reserved for issuance upon conversion. The 
payment of principal and interest is subordinated to all 
other indebtedness. 

Approximately $2,250,000 of retained earnings was free 
of indenture restrictions as to the payment of cash dividends. 


NOTE 3: CAPITAL STOCK. 

(a) As at April 30, 1967, 232,022 shares are reserved for 
issuance upon the exercise of stock options which the 
Company is authorized to grant to certain officers and 
employees. Included therein are 137,022 shares optioned 
at per share prices from $13.50 to $33.13 reflecting a range 
of 85 to 100% of the fair value on the grant dates. The 
outstanding options are cumulatively exercisable at an 
aggregate option price as follows: 


Fiscal Year Number of 

Ending April 30, Shares 

1968 73,908 

1969 34,426 

1970 20,050 

1971 8,638 

137,022 

Aggregate option price $3,274,180 


Additionally, the Company has reserved 41,849 shares for 
issuance under an Employees' Stock Purchase Plan. 

(b) In connection with the acquisition of a subsidiary in 
1963, on a pooling of interests basis, 26,430 capital shares 
have become issuable and are reflected in the financial 
statements with retroactive recognition as to their effect on 
per share earnings for each year. 


NOTE 4: FEDERAL INCOME TAXES. 

Under the carryforward provisions of the Internal Revenue 
Code, there are available to certain subsidiaries deductions 
against future taxable income approximating $875,000, all 
of which expire in 1972. 


NOTE 5: EMPLOYEES' PENSION FUND. 

The Company has in operation a voluntary non-contribu¬ 
tory pension plan which includes certain salaried, hourly 
and commission basis employees. The plan provides for 
normal retirement at age 65 or earlier optional retirement 
under certain conditions. The cost of the plan for the years 
ended April 30, 1967 and 1966 was, respectively, $569,974 
and $466,674. 















































NOTE 6: COMMITMENTS AND CONTINGENCIES. 

The Company is lessee under various long-term leases expiring through 1986 and providing for aggregate average 
annual rentals of approximately $1,150,000 plus, in some instances, real estate taxes and other occupancy expenses. Leases 
with aggregate average annual rentals of approximately $350,000 contain options for the Company to acquire the leasfed 
properties. 

In connection with a prior year's acquisition, the Company is contingently liable to an additional maximum cash payment 
of $1,400,000, subject to the achievement of specified earnings by the subsidiary over a five year period ending in 1971. 


REPORT OF INDEPENDENT CERTIFIED PUBLIC ACCOUNTANTS 

To the Shareholders 

Bobbie Brooks, Incorporated 

In our opinion, the accompanying consolidated statements present fairly the financial position of Bobbie Brooks, 

Incorporated and subsidiary companies as at April 30, 1967 and the results of operations for the year then ended, together 
with the supplemental working capital data, in conformity with generally accepted accounting principles applied on a basis 
consistent with that of the preceding year. Our examination of these statements was made in accordance with generally 
accepted auditing standards and accordingly included such tests of the accounting records and such other auditing 
procedures as we considered necessary in the circumstances. 

CLARENCE RAINESS & CO. 

New York, N. Y. 

June 16, 1967 


TEN-YEAR FINANCIAL SUMMARY** 

Year Ended April 30 


RESULTS 1958 

Net Sales.$22,341,500 

Earnings (Loss) Before 

Income Taxes. 1,284,100 

Provision For Income 

Taxes (Refund). 655,900 

Earnings (Loss) After 

Income Taxes. 628,200 

Net Earnings Percentage 
of Sales. 2.8% 

YEAR-END POSITION 

Current Assets.$ 5,104,800 

Current Liabilities. 3,504,400 

Working Capital. 1,600,400 

Current Ratio. 1.5 

Property, Plant, 

Equipment-Gross. 1,567,300 

Accumulated Depreciation & 

Amortization. 532,100 

Property, Plant, 

Equipment—Net. 1,035,200 

Long Term Debt. 485,700 


Preferred Stock Outstanding 100,000 
Common Shareholders’ 

Equity. 2,138,700 

PER COMMON SHARE* 

Earnings (Loss) After 

Income Taxes.$ .31 

Working Capital. .79 

Common Shareholders’ Equity 1.05 
Average Number of Common 
Shares Outstanding 
(Adjusted). 2,038,656 


1959 

1960 

1961 

25,014,600 

35,721,000 

52,577,500 

2,133,400 

3,451,400 

4,732,900 

1,104,500 

1,799,600 

2,412,100 

1,028,900 

1,651,800 

2,320,800 

4.1% 

4.6% 

4.4% 

7,044,000 

11,810,500 

16,960,100 

3,758,700 

6,990,300 

10,259,400 

3,285,300 

4,820,200 

6,700,700 

1.9 

1.7 

1.7 

1,739,100 

3,158,700 

6,822,900 

627,200 

848,600 

1,485,400 

1,111,900 

2,310,100 

5,337,500 

381,400 

463,000 

2,786,900 

4,168,200 

6,919,400 

9,624,300 

.48 

.68 

.76 

1.54 

1.96 

2.20 

1.95 

2.82 

3.16 

2,138,656 

2,455,322 

3,048,018 


1962 

1963 

1964 

63,920,900 

75,762,400 

93,203,900 

5,808,000 

6,647,600 

7,232,800 

2,970,300 

3,243,800 

3,480,100 

2,837,700 

3,403,800 

3,752,700 

4.4% 

4.5% 

4.0% 

20,674,100 

24,823,200 

32,536,700 

12,358,000 

15,253,600 

21,161,000 

8,316,100 

9,569,600 

11,375,700 

1.7 

1.6 

1.5 

7,486,400 

10,262,300 

11,392,600 

2,041,000 

2,494,200 

3,238,100 

5,445,400 

7,768,100 

8,154,500 

2,630,300 

3,568,200 

3,329,100 

11,566,900 

13,941,000 

16,435,500 

.89 

1.06 

1.14 

2.61 

2.99 

3.45 

3.63 

4.35 

4.99 

3,188,228 

3,204,198 

3,295,962 


1965 

1966 

1967 

105,167,200 

121,200,500 

126,680,900 

7,924,900 

9,921,700 

(1,924,200) 

3,653,400 

4,454,400 

(659,400) 

4,271,500 

5,467,300 

(1,264,800) 

4.1% 

4.5% 

- 

38,017,100 

50,073,900 

47,817,700 

24,563,000 

34,149,800 

26,725,300 

13,454,100 

15,924,100 

21,092,400 

1.5 

1.5 

1.8 

13,079,000 

16,372,000 

20,570,600 

4,045,100 

4,923,200 

5,982,200 

9,033,900 

11,448,800 

14,588,400 

3,101,900 

3,968,400 

15,534,200 

19,591,300 

23,604,600 

20,866,900 

1.29 

1.63 

(37) 

4.06 

4.74 

6.24 

5.91 

7.03 

6.17 

3,317,203 

3,356,127 

3,382,268 


♦Based on average number of shares outstanding each period retroactively adjusted for the recapitalization of January 12,1959 and the two-for-one stock splits effective February 26, 1960 and August 31, 1962. 
••Figures for the years 1961 through 1964 have been changed to include the operating results of the companies acquired on a "pooling of interests" basis, as though the present relationship had existed 
in the year prior to acquisition. Years prior to 1961 have not been so re stated. Figures for the years 1961 through 1967 have also been adjusted to reflect additional shares issued in connection with acaui- 
sitions made in 1962 and 1963 on a "pooling of interests" basis. H 
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Officers and Directors 


Officers 

President, Maurice Saltzman 

Executive Vice President, Jacob Landis 

Executive Vice President, Stan L. Marshall 

Vice President, Phillip Groedel 

Vice President, Harry B. Harris 

Vice President, William Klein 

Vice President, Julius Ludwig 

Vice President, David Margolis 

Vice President, Jack Ranen 

Secretary, Cele Stein 

Treasurer, Calvin J. Cohen 

Ass't Vice President, William S. Blau III 

Ass't Vice President, Irving Metz 

Ass't Secretary, Shirley Kanner 

Board of Directors 

Eugene H. Freedheim 
Irving Hochberg 
Jacob Landis 
Julius Ludwig 
David Margolis 
Stan L. Marshall 
William G. F. Price 
Maurice Saltzman 
Sam H. Sampliner 
Cele Stein 
David Warren 


Offices and Plants 

Executive Offices and National Distribution Center 
3830 Kelley Avenue, Cleveland, Ohio 44114 
New York Corporate Offices 
330 Madison Avenue, New York, N.Y. 10017 

Subsidiary Companies and Divisions 

Colebrook Division, 1407 Broadway, New York, N.Y. 

Colebrook Mills, Inc., 1100 East 41st Street, Hialeah, Florida 
Outer, Ltd., 512 7th Avenue, New York, N.Y. 

Shutterbug, 1333 Broadway, New York, N.Y. 

Max Siegel Associates, Inc., 112 West 34th Street, New York, N.Y. 

Stacy Ames, Inc., 32-36 47th Avenue, Long Island City, N.Y. 

Stretchini, Inc., Bridge Street, Irvington, N.Y. 

Symphony, 525 7th Avenue, New York, N.Y. 

Bobbie Brooks International Development Company 
330 Madison Avenue, New York, N.Y. 

Plants 

Cleveland, Ohio • Bellaire, Ohio • Dover, Ohio • Middletown, Ohio 
Butler, Pa. • Erie, Pa. • Lock Haven, Pa. • Reading, Pa. • Vandling, Pa. • 
Washington, Pa. 

Deer Park, N.Y. • Irvington, N.Y. • Long Island City, N.Y. • Port Chester, N.Y. 
West Helena, Ark. • Bowling Green, Mo. • Vandalia, Mo. • Newark, N.J. 
Orange, N.J. • Hialeah, Florida • Coamo, Puerto Rico 
Amelia, Va. • Farmville, Va. • Whiteford, Md. 

Transfer Agents 

The Cleveland Trust Company, Cleveland, Ohio 
The Chase Manhattan Bank, New York, N.Y. 

Auditors 

Clarence Rainess & Co., New York, N.Y. 

Registrars 

Central National Bank of Cleveland, Cleveland, Ohio 
Chemical Bank New York Trust Company, New York, N.Y. 














